DESIGNWORKS

*** ROUGH DRAFT ***

THE MARKETING FRAMEWORK GUIDE.
Elevating Your Brand So Customers Engage.

Are you a service-oriented business owner struggling to generate qualified
leads that convert into sales? At DesignWorks, we empathize with your
challenges and have developed an 8-step Marketing Framework tailored
specifically for mid-sized businesses like yours.

Our proven strategies address the core issue of lead generation and propelling
your business towards elevated success. At DesignWorks Media, we deeply
understand the hurdles faced by mid-sized businesses in today's highly
competitive market. Generating qualified leads is no small feat, but rest
assured, our team has mastered the art of capturing and nurturing leads to stay
top-of-mind for new and loyal customers.

We recognize the frustration and discouragement that comes with finding a
reliable source of qualified leads that drive sales. However, by implementing
our Marketing Framework, you can witness a significant increase in qualified
leads and a substantial boost in sales within just weeks.

What sets DesignWorks Marketing Framework apart is our meticulous
approach to showcasing your business in the best light possible. We leverage
cutting-edge digital marketing techniques, compelling content creation, and
strategic lead nurturing to attract high-quality leads genuinely interested in what
you offer.

Implementing our 8-step Marketing Framework is a straightforward process.
Our experienced professionals will work closely with you, taking the time to
understand your unique business goals, challenges, and aspirations. Together,
we will craft a tailor-made marketing strategy and content that perfectly aligns
with your objectives. We will be your guide, supporting you through each step,
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from identifying your target audience to creating captivating content and
implementing effective lead nurturing campaigns.

Don't let this exceptional opportunity slip away. Schedule a free consultation
with our team now. Envision a future where your sales skyrocket, your
customer base expands exponentially, and your business thrives like never
before.

Contact us today and take the first step towards unparalleled success. Your
business deserves tangible expertise and results that truly work.

Our 8 - Steps To Guarantee Highly Qualified Leads That Generate Sales
On Autopilot

STEP 1: Address the Core Issue It's important to capture your audience's
attention by addressing the specific challenges they face. ldentify the problem
your service or product effectively solves for your customers.

STEP 2: Amplify the Challenge Highlight the emotional or philosophical turmoil
caused by the problem your customers are facing. Remind them of the impact
it has on their emotions.

STEP 3: Present a Testimonial or Success Story Demonstrate how your
service or product effectively resolved the problem for someone else. Share a
compelling testimonial or success story that showcases the positive outcomes
achieved.

STEP 4: Showcase Your Solution lllustrate how your service or product directly
addresses and resolves your customer's problem, ultimately enhancing their
quality of life.

STEP 5: Implement a Clear Call to Action
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Utilize a straightforward and concise call to action to prompt action from your
audience. Examples include "Book an Appointment," "Add to Cart," or "Order
Now.

STEP 6: Paint a Picture of Success Encourage your customers to envision the
positive transformation in their life once your solution helps them overcome
their problem.

STEP 7: Repeat the Call to Action Reiterate the same call to action to reinforce
the desired action. Research shows that people often need multiple reminders.

STEP 8: Include a P.S. Section Incorporate a P.S. section that offers a limited-
time promotion or exclusive incentive to create a sense of urgency and
encourage immediate action.

e: Productions@DesignWorksVM.com www.DesignWorksVM.com 3of5


mailto:Productions@DesignWorksVM.com?subject=Proposal
https://www.designworksvisualmedia.com

RODUCTION

DESIGNWORK

Homework:

In the ever-changing landscape of marketing, testing and evaluating the effectiveness of
your assets is an absolute must, regardless of whether you collaborate with an in-house
team, freelancers, or a renowned agency. Testing allows you to uncover the strategies
that truly work and drive meaningful results.

When faced with uncertainty, remember our mantra: test it out! Once you've created a
video or marketing asset for your company, it becomes essential to gather feedback
from a small group of trusted individuals, typically consisting of 3-4 people. These
individuals will provide you with unfiltered and candid feedback, conducting an audit of
your video's or marketing assets impact and effectiveness.

During the feedback session, invite them to watch the video and answer the following
questions:

. Did the first 8 seconds of the video capture your attention and leave you hungry
for more? Please elaborate on your response.

« Atany point in the video, did you find yourself yearning for it to conclude sooner?
If so, pinpoint the exact moment when this sentiment arose.

. Did the conclusion of the video ignite a desire within you to explore the brand or
company further?

«  What was your interpretation of the video's main message or underlying theme?

« Based on the video, how well did you grasp the product or service we offer?

By seeking feedback on these specific aspects, you will gain valuable insights into the
strengths and weaknesses of your marketing content. This feedback will empower you
to refine and enhance your videos or marketing assets, ensuring they effectively convey
your brand's message and deeply resonate with your intended audience. Always
remember, testing is an indispensable step in optimizing your marketing efforts and
achieving impactful results.
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Want our help?

Schedule a free call here:
https://www.....

[ Insert DesignWorks Logo]

DesignWorksVisualMedia.com // 202.656.0461

Quotes to incorporate throughout this document:

“Your are out of business if you don’t have a prospect.” — Zig Zigler

“Most people think “selling” is the same as “talking”. But the most
effective salespeople know that listening is the most important part of
their job.” — Roy Bartell

“It's about caring enough to create value for customers. If you get that
part right, selling is easy.” — Anthony lannarino
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